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Does the project have a clear target market or
audience?
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Does the project address a clear need, problem, or
opportunity and is the solution clearly explained?
3) MBNBENREARINRERE S TIER ?
Is the project’ s purpose and basic functionality

easily understood?
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Does the project create a new category of product
or service?
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If there are similar products or services on the
market, does the project clearly and meaningfully
innovate beyond those existing products or
services?
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Does the project present a new and meanlngfully
improved way of accomplishing something?
AEIBRIBFIRTSE , 2588IH ?

Does the project include innovations in user
experience?

BRI R T EEREEB IR ?

Does the project include innovations in technical
design and/or implementation?
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Is the project easy to use?
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Does the project have a professional degree of
production in terms of user interface, visuals, and
audio?

TN E R EReE Iz T . XIFRFEMN SRS ?
Does the project perform well and respond crisply
to input?
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Does the project make effective and appropriate
use of the major features of its chosen platform(s)?
Were there significant platform features or even
platforms the project could have benefitted from
but failed to utilize?
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Does the team have a credible plan for getting
their project to market in terms of business model,
any required partnerships, or other factors?
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Ehay beta SCIGTRE ?

Does the team have any form of external validation
for their project such as customer surveys, focus
group tests, an active beta-test program,
recommendations from subject-matter experts, or
potential investors?

PAIEmBIHPREEH T RO S ENRISHH
AYTEER ?

Does the project have a reasonable chance of
success in its appropriate market given the

team’ s existing plan?
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